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Q1: Which one of the following best describes you?
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Q2: How did you hear about the Free P! campaign? (select all answers 

that apply)
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Q3: Was the Free P! messaging clear and understandable?
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Q4: How satisfied are you with the communication plan for the Free P! 

parking campaign?
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Q5: Downtown businesses: based on your customer feedback, how did your customers become aware of the 

Free P! program (not a Downtown Business - skip to Question 11)
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Q6: What kind of overall feedback did you get from your customers?
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Q7: One of the Free P! December's goals was to assist in driving more people/business to the Downtown. Do 

you feel the program achieved that goal?
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Q8: For the first two weeks of December 2016 the Brant Street (#5) and Elizabeth Street (#4) lots were closed by a 

uniformed officer from 7:00 - 9:00 a.m. (This was intended to send a clear message that filling up these lots before 9 a.m. 

was not acceptable). Regarding this change, was your business:
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Q9: How important was the Free P! campaign to your business' overall 

performance in December?
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Q10: With Free Saturday parking now in place we can effectively market that there is "free parking downtown 

all weekend." How has this program affected your business?
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Q11: Overall do you feel that the Free P! campaign was successful?
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Q12: The Downtown Parking Committee has budgeted for Free P! in December 2016. Would 

you support this program in future years?
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