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Awareness
(Self Regulate)

Generic signage
Asset specific signage (e.g. tennis rules)
Media Release
Social Media
Council members amplifying the messages

Specifically: Corporate Campaigns tied to Regulations

Monitoring
(Educating)

Resident Educator

o Educate/observe

o Call enforcement if needed

• Roving site visits

• On-site at high risk – peak times

• On-site at high risk – daily

Enforcement
(Education/Enforcement)

Hot Line

By-law officers

o Educate/warn

o Ticket

• Respond to Hotline calls

• Roving site visits

• On-site at high risk – peak times

• On-site at high risk – daily

Restrict Access

• Caution tape

• Lock gates

• Fence

Criteria for 
consideration level 

of enhancement

 Volume of utilization
 Level of compliance 

through self regulation
 Risk of not complying

• to public
• to city

 Liability
 Public perception
 Cost
 Feasibility (can we get 

staff?)



Park Ambassador- History
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Park 
Ambassador

Parking Attendant Enforcement 
Ambassadors

By-law Enforcement 
Ambassadors added

Parking 
Attendants



The current situation
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• Public confusions on the amended emergency order
• 5 people max gathering size

• “Stay at home order” vs. exercise as an essential service

• Communication tactics
• Metroland online ads, geotargeted for Burlington. 

• Websites include Toronto Star, Hamilton Spectator, Burlington Post

• City Update ad

• CHCH TV ads

• Social media

• Homepage backer

• Emergency alert banner on webpage

• Halton Multicultural Centre e-newsletters



Staff Recommendations

5

Authorize the City Manager to implement strategies to support 
community compliance with COVID restrictions as needed and report 
on costs as part of the in-year financial update. 


