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CAMPAIGN THEME
JOIN THE ‘J’

Visual Identity
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Engaging Community Champions/Partners

Working with local and provincial politicians as advocates and 
champions throughout the campaign.p g p g

The role will be marketing and cheerleading. Activities may include;

• Event participation

• Marketing materials

• Newsletters

• Organization neighborhood groups• Organization neighborhood groups

• Speeches

• Direct Mail

JOIN THE ‘J’
COMMUNICATION INITIATIVES
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Launch Video

Digital Communications

Social media campaign and regular posting on Hospital/Foundation 
channels:

Facebook ads, boosted posts and geo‐tracking.

Specific messaging and stories themed with “Join the J” on 
jbhfoundation.ca

           

jbhfoundation.ca

jointhej.ca 

#jointhej
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Additional Initatives

Additional Initatives
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JOIN THE ‘J’JOIN THE ‘J’
PUBLIC PHASE LAUNCH 

CEREMONIES

Campaign Public Phase Launch

Our Public Phase Campaign Launch consists of two Fall events heldOur Public Phase Campaign Launch consists of two Fall events held 
on September 27th and October 2nd. 

September 27th ‐ The focus of the event will be the 
acknowledgment of reaching the $50 million mark in the 
campaign, the announcement of another transformational gift and 
community match challenge, and the launch of the public phase of 
the campaign.  
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Community Launch (October 2, 2016)

On October 2nd, the community will be invited to come together inOn October 2 , the community will be invited to come together in 
an attempt to break the Guinness Book of World Records for the 
world’s largest human letter.  In this case a “J”. We need more than 
3,373 people to break the current record.  We anticipate significant 
media coverage and social media activity in the lead‐up, day of, and 
post event.

The Waterfront Trail and Spencer Smith Park in downtown Burlington 
provide a suitable and preferable location to assemble a giant, 
human, orange ‘J’. 

Community Launch
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Community Launch

How You Can Help &How You Can Help & 
Get Involved

Thank you


