Burlington Burlingt_o_n@ire_e.n

Appendix C to EICS-16-22

Electric Mobility
Strategy Engagement
Summary

. :..m;w-l:““%:1;—g\i— =




A comprehensive, inclusive, strategic engagement plan was employed throughout a 8-
month period to effectively solicit, gather and assess local insights, interests and
forecasted trends, to inform the development of the electric mobility strategy for
Burlington.

BurlingtonGreen leveraged our established 14+ year history of effectively engaging with
all sectors of the community, and our growing online audience of more than 12,000
people to execute a multi-faceted engagement campaign, with key highlights
summarized below.
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"It is so much better than
you can ever imagine.
Don't hesitate.
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Email
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Community engagement
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Stakeholder engagement
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Events: Plug N' Drive MEET

“ﬁ MEET = Mobile Electric Vehicle Education Trailer
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Days Appointments Drop-ins Test drives

"This was an excellent opportunity to
experience electric vehicles. Great
explanations. Thank you!”

-Plug N'Drive attendee

This opportunity was sponsored by the City of Burlington @ \
and Burlington Hydro.
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